COGNITIVE BIAS CODEX

We store memories differently based
on how they were experienced

We reduce events and lists

What Should We

We notice things already primed in
memory or repeated often

Bizarre, funny, visually-striking, or

Too Much
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We edit and reinforce
some memories after the fact @
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System justification ®

® Anecdotal fallacy
® lllusion of validity

® Masked man fallacy
® Recency illusion

® Gambler's fallacy
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Backfire effect ®
Endowment effect ®
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Processing diffculty effect ¢

To get things done, we tend to
complete things we've invested @
time & energy in

To stay focused, we favor the
immediate, relatable thing
in front of us

We Need

+ Neglect of probability

We tend to find stories and
patterns even when looking
at sparse data

We fill in characteristics from
stereotypes, generalities,
and prior histories
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